ADAC reisemagazin

Holidays and Traveling




ADAC

D
reisemagazin

Editorial profile

 ADAC reisemagazin is designed for active, modern, outgoing people who love to
travel. Comprehensive, up-to-date information is just as important to them as
reports and background information concerning art, culture and history.

» Itis the unique mixture of thrilling reports, fascinating pictures and thoroughly
researched addresses, dates and prices that makes ADAC reisemagazin so
outstanding.

* The exceptional success of ADAC reisemagazin is also due to its attraction for
those who stay at home, who for the moment feel happy with reading alone
about their dream-destinations.
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ADAC reisemagazin — The leading German travel magazine

ADAC reisemagazin is the leading travel magazine in Germany. It has far more
readers (4.23 million readers) and a much lower cpt than every other travel magazine
in Germany. There are 6 issues per year. Every issue of this high quality travel
magazine is about a single destination, for example a certain country, region or city.
Each issue has about 200 pages.

The 2005 topics are Rome, Bretagne, Munich, Poland, Florida and India.

Each issue of ADAC reisemagazin is a great advertising media for tourism-related
companies and tourist offices. Although the magazine is monothematic, the readership

is definitely open-minded and loves the variety of travel destinations. The general
interest in travelling is shown by the high percentage of subscribed copies (about 80%).




10 convincing reasons to place your ad in ADAC reisemagazin

1)
2)
3)
4)
5)
6)
7)
8)

9)

Travel subjects are very popular

ADAC reisemagazin is the leading travel magazine in coverage and circulation
It offers an attractive sociodemographic readership profile

It's readers are travel enthusiasts

They are trendsetters and demanding consumers

They've got a wide range of interests and expert know-how

ADAC reisemagazin provides an interesting monothematic concept

You get top target groups in "millions"

It is the best "value for money"-advertising media among all travel magazines

10) ADAC reisemagazin presents an excellent environment for your ad
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Concept: monothematic

Total net paid circulation: 227,467 copies (IVW @

I-1\V/2004)
Share of subscribers about 80%
Readers: 4.2 million every issue
Ad rate 1/1 page 4c: 18,120 €
Frequency: Bi-monthly
Price of magazine: 7.80 €
Distribution: Subscription, Newsstand

sales, Booktrade,
ADAC branch offices




Destinations 2005

Destinations

Rome
Brittany
Munich
Poland
Florida
India

Date of issue

22.02.2005
26.04.2005
28.06.2005
30.08.2005
25.10.2005
13.12.2005

Ad closing date

11.01.2005
15.03.2005
17.05.2005
19.07.2005
13.09.2005
02.11.2005
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ADAC reisemagazin Index ADAC reisemagazin
Reach Reach Profile (Index Total=100)
in '000 in % in %

60 80 100 120 140 160 180 200 220

Total 4.233 6,5 100,0

Interest in information about
Holidays and travelling

Interested 3.980 7.4 94,0 114
Especially interested 2.493 95 58,9 146
Interested, give advise to others 2.019 11,8 47,7 180

Holiday trips (more than 5 days)

At least one holiday trip 3.062 8,2 72,3 125
Only one holiday trip 1.394 6,3 32,9 97
More than one holiday trip 1.668 10,8 39,4 165

Means of travel

Railway 346 8,3 8,2 128

Car 2.214 9,1 52,3 139

Bus 420 8,1 9,9 124

Airliner 455 8,4 10,7 128

Charter plane 866 9,1 20,5 140

Ferry boat 89 13,0 2,1 199
Cruiser 68 13,0 1,6 199
Caravan, mobile home 141 14,8 3,3 227

Source: AWA 2004
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ADAC reisemagazin Index ADAC reisemagazin
Reach Reach Profile (Index Total=100)
in '000 in % in %
60 80 100 120 140 160 180 200
Total 4.233 6.5 100,0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
Destination (holiday trips) ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
Germany 1.809 9,1 42,7 140
Austria 605 10,6 14,3 163
Switzerland 193 11,6 4,6 178
Italy 554 10,1 13,1 155
Greece 186 8,8 4.4 136
Slovenia, Croatia 138 10,3 33 158
Bulgaria, Hungary, Romania 134 9,8 3,2 150
Czech Republic, Slovakia, Poland, Russia 200 9,8 47 150
Sweden, Denmark, Norway, Finland, Iceland 232 12,6 55 192
England, Ireland, Scottland 81 9,1 1,9 139
France 212 8,2 5,0 125
Netherlands, Belgium, Luxembourg 209 11,6 4.9 177
Spain 498 8.8 11,8 135
Portugal 66 9,0 16 138
North America (USA, Canada, Alaska) 93 94 2,2 144
Central-/ South America 69 10,3 1,6 158
Northern Afrika (z.B. Maroc, Tunisia) 105 94 25 144
Other African countries 52 13,8 1,2
Turkey, Israel,.. 268 8,7 6,3 133
Far East 72 10,5 1,7 161

Source: AWA 2004
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ADAC reisemagazin
Reach Reach | Profile
in '000 in % in %
Total 4.233 6,5 100,0
Short trips (max. 5 days)
At least 1 short trip 2.790 8,6 65,9
At least 3 short trips 1.361 9,6 32,2
At least 5 short trips 432 10,5 10,2
City tours
yes 1.368 9,9 32,3
no 1.371 7,7 32,4
Destination city tours
Abroad 439 10,6 10,4
Germany 1.077 10,1 25,4

Index ADAC reisemagazin
(Index Total=100)

60 80 100 120 140 160 180
1 1 1 1 1 1 1
131
148

161

152

118

162

154

Source: AWA 2004
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ADAC reisemagazin ) )
Reach Reach Profile lndexlAdIDACTretwﬁTO%gazm
in '000 in% | in% (Index Total=100)
40 60 80 100 120 140 160 180 200 220 240

Total 4.233 6,5 100,0 | } } } } } } } } } }
Number of voyages (by plane)
At least 1 voyage 1.429 9,1 33,8 140
At least 3 voyages 454 11,5 10,7 176
At least 5 voyages 192 12,8 45 196
Reason of voyage 169
Business 169 11,0 4,0 139
Private 1.350 9,1 31,9
Interest in information about
superior hotels 151
Interested 1.883 9,9 44,5 188
Especially interested 532 12,3 12,6 243
Interested, give advise to others 483 15,9 11,4

Source: AWA 2004
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Coverage and economic efficiency*
of the German Travel Magazines

Targetgroup:
Interested in travelling (53.4 million)

%

ADAC
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Geo Special

GeoSaison

Merian

Abenteuer &
Reisen

E———1 Coverage € per 1000 readers

%

reisemagazin
Targetgroup:
Interested in superior hotels (19.1 million)
%
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*Source: AWA 2004; rates for 1/1 p., 4c
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Coverage and economic efficiency*
of the German Travel Magazines

Targetgroup:

Targetgroup:
At least 1 short trip per year (32.5 million)

At least 1 longer holiday trip per year (37.5 million)
%
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E——1 Coverage = £ per 1000 readers *Source: AWA 2004; rates for 1/1 p., 4c
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Coverage and economic efficiency*
of the German Travel Magazines

Targ_etgr_oup: - Targetgroup:
Destination: Germany (19.8 million) Destination: Europe (26.6 million)
% %
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E——1 Coverage == € per 1000 readers *Source: AWA 2004, rates for 1/1 p., 4c, net
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Coverage and economic efficiency*
of the German Travel Magazines

Targetgroup: Targetgroup:
Destination: Overseas (2.6 million) At least 1 voyage per plane per year (15.7 million)

% %
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E——1 Coverage == € per 1000 readers *Source: AWA 2004, rates for 1/1 p., 4c, net
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Sociodemographics |

ADAC reisemagazin . Index ADAC reisemagazin
Reach R_each P_roflle (Index Total=100)
in '000 in % in %
50 60 70 80 90 100 110 120 130 140 150
Total 4.233 6,5 100,0 } } } } } } } } } } }
Sex
Men 2.567 8,2 60,7 126
Women 1.665 49 39,3 76
Age
14-19 years 188 3,8 4.4 58
20-29 years 450 5,9 10,6 91
30-39 years 767 6,7 18,1 103
40-49 years 776 6,8 18,3 105
50-59 years 804 8,6 19,0 132
60 -69 years 869 8,3 20,5 127
70 years and older 379 3,9 9,0 60
Education
Secondary school 1.679 5,5 39,7 84
High school without graduation 1.622 7.4 38,3 113
High school with grad., university 1.084 8,0 25,6 123
Employment
employed 2.409 75 56,9 116

Source: AWA 2004
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ADAC reisemagazin . .
Reach Reach Profile Index ADAC reisemagazin
in '000 in % in % (Index Total=100)
60 70 80 90 100 110 120 130 140 150 160 170
Gesamt 4.233 6,5 100,0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
I T T T T T T T T T T 1
Occupation
Owner, general manager, director 116 8,6 2,7 132
Self-dependend businessmen 137 7,8 3,2 120
(medium-sized/small)

Executives or senior civil servants 392 10,7 9,3 164
Other employees or civil servants 1.083 7,0 25,6 108
(Skilled) workers 624 6,9 14,7 106
Net monthly income of household
Less than € 1,500 795 4,1 18,8 63
€ 1,500 - 1,999 756 5,8 17,9 89
€ 2,000 - 2,499 683 7,1 16,1 108
€ 2,500 - 2,999 576 7,8 13,6 120
€ 3,000 - 3,999 810 8,7 19,1 134
€ 4,000 and over 612 10,2 14,5 156
Disposable income
€ 250 - 500 875 6,8 20,7 104
€500 - 750 664 8,2 15,7 126
€ 750 and over 681 11,1 16,1 170

Source: AWA 2004



Contacts

Denmark

i.j. International Media Consulting
Inga Jarvad/Per Rasmussen
Hojen 9

DK-4230 Skaelskor

Telephone (58) 19 24 04

Fax (58) 19 25 04

e-mail: imc@get2net.dk

Great Britan

Extra Spatial

Charles Florman/Lili Florman
507 Keyes House

Dolphin Square

GB-London SW1 V 3NA
Telephone (20) 78 21-90 44
Fax (20) 78 21-90 44

e-mail: cflorman@freeuk.com

Spain

Servicios Turisticos

Heinze Latzke S.A.

Calle Angli 31, 3°

E-08017 Barcelona

Telephone (93) 280 40 44

Fax (93) 205 63 90

e-mail: info@servitur-heinze.com

Advertisement Manager

Dr. Carsten C. Hubner
Telephone (0 89) 76 76 47 13
e-mail:carsten.huebner@adac.de

France / Belgium

MSI Mussel MEDIA

Elisabeth Offergeld

125 av Champs Elysées

F-75008 Paris

Telephone (1) 42 56 44 22

Fax (1) 42 56 44 23

e-mail: msi-musselmedia@wanadoo.fr

Netherlands

Bureau van Vliet B.V.

Jeen Westra

Passage 13-21, Postbus 20

NL-2040 AA Zandvoort

Telephone (23 57) 1 47 45

Fax (23 57) 1 76 80

e-mail: zandvoort@bureauvanvliet.com

Advertisement Sales Manager
Harald Huber

Telephone (089) 76 76 60 52
e-mail: harald.huber@adac.de

Italy

A. Janetzki s.r.l.

Giancarlo Janetzki

Viale Pio VII, 45-49r

1-16148 Genova-Quarto
Telephone (010) 38 17 59
Fax (010) 38 35 81

e-mail: janetzki@janetzki.com

USA

Publicitas/Globe Media Inc.

261 Madison Avenue, 7th Floor
USA-New York, N.Y. 10016
Telephone (2 12) 599 50 57

Fax (2 12) 599 82 98

e-mail: ppn-newyork@publicitas.com

Marketing/Mediaservice
Christian Krause

Telephone (0 89) 76 76 60 55
e-mail: christian.krause@adac.de

Italy

Publitour S.p.A.

Paolo Esposito

Via Casette di Sotto, 13

1-37010 Palazzolo di Sona (VR)
Telephone (045) 609 16 11

Fax (045) 608 23 06

e-mail: commerciale@publitour.it

Tourism USA

America Live, Inc

Rene Welti

5070 Johns Creek Ct., Suite 100
USA - Alpharetta, GA 30022
Telephone (770) 448-4479

Fax (770) 448-4619

e-mail: rwelti@americaliveads.com



